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Entrepreneurs with Digital Skills
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In line with the EQUALS Global partnership, the 
SheTrades Initiative responds to global issues 
surrounding women and trade, including digital 
gender-inequality, with a goal of connecting 3 million 
women entrepreneurs and women-owned businesses 
to international markets by 2020. SheTrades completed 
a project with the Indian Ocean Rim Association (IORA), 
funded by the Australian Department of Foreign 
Affairs, to support women-owned and led enterprises 
operating in the services sector in three countries (Jan. 
2016–June 2018). IT and ITES (information Technology-
Enabled Skills) were the focus in Indonesia and Kenya. 
The project established networks with private sector, 
women business associations, and relevant trade and 
investment support institutions. One key outcome was 
to increase competitiveness of women entrepreneurs 
through capacity-building activities, with face-to-face 
and online trainings geared towards digital marketing, 
social media, and e-commerce. 

Ms. Evelyn M. Kasina, CEO, Eveminet 
Communication Solutions Ltd.
Evelyn Kasina’s information technology firm specialises 
in digital intelligence for children, including girls. In 
its third year, the company is working with corporate 
employers to equip them with essential digital 
intelligence skills and cyber security solutions. 
With support from the SheTrades IORA project, 
Eveminet Communication Solutions Ltd. participated 
in several major trade fairs. The company generated 
almost $5000 in sales and has been chosen as a 
supplier for Safaricom, a leading mobile network 
operator in Kenya.

In 2018, Ms. Kasina registered a social enterprise 
focused on digital literacy and data mining to assist 
children and youth, providing a digital hub for 
government resources, supporting women’s economic 
empowerment, and creating an e-commerce platform 
for markets and trade. 
Her vision is to “see the young generation become 
digitally intelligent citizens, leveraging technology and 
its opportunities.”

Short-term outcomes include supporting over 250 
women-owned and -led firms (213 SMEs in Indonesia 
and 165 in Kenya). Over 47 SMEs under the project 
have established sizable contracts, totaling around 
$2.3 million. Collaboration with Facebook Asia Pacific 
and their #SheMeansBusiness initiative helped women 
entrepreneurs from Indonesia broaden their knowledge 
on Facebook and Instagram marketing. The firms were 
surveyed on their digital literacy and ICT competency. 
One key finding was that many firms use social 
media to market their services, due to the low cost. A 
database was developed to help track the firms’ sales.

Key Lessons

• Collaborative partnerships with the private 
sector can result in potential sales with buyers for 
beneficiaries.

• Online trainings and webinars helped to minimise 
the cost for capacity-building activities. 

• Focusing on select countries and the services 
sector allowed a tighter and stronger delivery.


